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I wish you all the best.

Sri Guru Gobind Singh College of Commerce established in 1984 by Delhi Sikh Gurdwara 

Management Commi�ee is a premier college of University of Delhi. The College is highly esteemed 

ins�tu�on and has been accredited“A” by Na�onal Assessment and Accredited Council (NAAC). We 

maintain an utmost academic standard, incorporated with the conduct of discipline, thereby 

achieving remarkable and excellent results. We firmly believe that educa�on is the key to a na�on's 

progress. We take it as our bounded duty to provide the best academic training a student can 

possibly get. The college endeavours to comfort the students with all the necessary knowledge and 

skills to become truly successful in the chosen field. Hard work and discipline are the sure roads 

towards success. And as an educa�onal ins�tu�on, we support students in achieving their golden 

ambi�ons and also ensure that their stay in the college is meaningful and frui�ul as well. 

The hard work of today is the triumph of the future. The �me and effort you spend today are the 

deciding factors of your later years. As the chairman of this College, I an�cipate the full par�cipa�on 

and coopera�on of the students to make it possible for us to transform your dreams to reality.

M P S Chadha
Chairman, Governing Body



“Journey of a thousand miles begins with a single step.” Lao-Tzu

Sri Guru Gobind Singh College of Commerce has always been a place where lives have been 
transformed and visions have been nurtured and pursued into fulfilled dreams. We are driven by 
our guiding principle of providing good quality educa�onal services.  As a result, the College has 
undergone outstanding transforma�ons and enhancements since its incep�on. The College has 
made consistent endeavours to live up to the ideals and teachings of the tenth Guru, the great Saint 
Soldier, Guru Gobind Singh Ji, enshrined in the insignia of the College, ''Manas ki Jaat Sabhey Aekey 
Pehchaanbo'', that all human beings have equal rights of fraternity, iden�ty and jus�ce.

In an ennobling process of growth and learning, the College aims to facilitate the students to keep 
abreast with the latest academic challenges. With a team of dedicated and experienced 
administra�ve and academic staff, SGGSCC con�nuously strives for fulfilling the academic 
aspira�ons of our students.  

Our ins�tu�on believes that educa�on is not just about a�aining wealth and gain, but is a path to 
ensure personal fulfilment and development. As such we try to imbibe in our students the 
important quali�es required to be  good responsible ci�zens who can make a significant impact on 
the society. Hence, our focus is to not only give our students knowledge but also provide a pla�orm 
for them to learn and inculcate posi�ve skills that will empower them to build a career along with 
making meaningful contribu�ons to society at large.

Dr. Ja�nder Bir Singh
Principal
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The college library came into existence along with the 

founda�on of the college in 1984. The collec�on of the 

library at presents consists of more than 46,935 books, 

100 bound volumes of important journals and about 540 

Cds. The Library has a rich collec�on of books on, 

COMMERCE, ECONOMICS, MATHEMATICS, COMPUTER 

SCIENCE, MANAGEMENT and SIKHISM. The library 

regularly subscribes to about 25 newspapers, 50 journals 

and magazines (Indian as well as Interna�onal) on a 

variety of subjects. A Sikh Study Center with all the 

modern facili�es is a part of the library. This is the first 

centrally air condi�oned college library of University of 

Delhi and is equipped with all modern facili�es such as 

microfilming sec�on, reprographics sec�on, a small 

computer centre and an audio visual room along with 

NETTLIB library so�ware. 

READING
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Academic Session 

Tenta�vely to begin from September 2021 to June, 2022*.  

First Semester

Tenta�vely scheduled from September 9, 2021 to 

December, 2022. 

Second Semester

Tenta�vely scheduled from January, 2022 to June, 2022. 

The even semester would also include six weeks of 

Summer Training.  

*Exact dates would depend on the University of Delhi 

Academic Calendar for the year 2021-22.

se

ACADEMIC SESSION

ELIGIBILITY CONDITIONS

General Category

These courses are open to graduates of all disciplines with 
at least 50% marks in aggregate in Bachelor’s Degree.

Reserva�on

(I)  50% of total seats are allo�ed to Sikh minority 
students.

(ii)  3% seats are reserved for candidates with physical 
disability.

(ii i)  Children and / or widows of personnel of 
armed/Paramilitary Forces Killed/disabled in ac�on 
during the wars from 1947-1948 onwards or those 
who died while on duty, shall be allowed relaxa�on 
of 5% in minimum eligibility require-ments.

Foreign Students

Eligibility condi�ons for the foreign students will be the
same as for the general category students.

Others

The provisional admission of the candidate whose result
has not been declared will be done as per University of

Delhi no�fica�on in this regard.

EVALUATIONS AND SPAN PERIOD

The

ster, he/she will be promoted to t
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HOW TO APPLY

The Applica�on fee is `1400 for one programme and 
`1800 for both programmes. Payment should be made 
online through Debit/ Credit Cards, Net Banking or UPI 
mode to the following account:

Principal, Sri Gobind Singh College of Commerce, SB A/C 
No. 08941000005001, IFSC Code PSIB0000894, Punjab & 
Sind Bank, Pitam Pura, Delhi. 

Edi�ng of applica�on forms and upda�ng of results will be 
allowed �ll Monday, August 30, 2021, �ll 12 pm.

The online applica�on form is available on the college 
website h�ps://www.sggscc.ac.in/pgadmission/student. 
The applicant should fill the form by Monday, August 16, 
2021. Further, the applicant should update his final result 
in the applica�on form as soon as it is declared.

The applica�on fee once paid will not be refunded or 
adjusted in any way.

REFUND POLICY

FEES

1. Course Fee 15,000

SCHEDULE OF ADMISSION FOR PGDIM & PG-DBJCC 
ACADEMIC YEAR 2021-22

Commencement of Online Registra�on of 
Applica�ons  

Monday, July 12, 2021 

Last date for submission of Online Admission Forms Monday, August 16, 2021 

Last Date for Upda�ng Results in Online Applica�on 
Form  

Monday, August 30, 2021* �ll 12 P.M.   

No�fica�on of First Merit List * Wednesday, September 1, 2021* 

Payment of Fee* Thrusday, September 2 to Friday, September 3, 2021* 
 

No�fica�on of Second Merit List* Saturday, September 4, 2021* 

Payment of Fee* Monday, September 6 to Tuesday, September 7, 2021*  

No�fica�on of Third Merit List* Wednesday, September 8, 2021* 

Payment of Fee* Thursday, September 9 & Friday, September 10, 2021 *

 

 
*Please note that all these dates are tenta�ve and subject to declara�on of final results by various Universi�es. The applicant 
is advised to keep checking the college website www.sggscc.ac.in on a regular basis for updates.
(Also the applicant should update his final result in the applica�on form as soon as it is declared.)

iversity Fee 27,115

ADDITIONAL MISCELLANEOUS
CHARGES

TOTAL 42,115

18,000

TOTAL 60,115

62,355

FEE STRUCTURE

A student admi�ed to the course will be required to pay
the fees as per the following structure.

Examina�on Fee (Both Semesters)

GRAND TOTAL

2240
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Mrs Navdeep Kaur, As�. Professor 
Department of Commerce
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SCHEME OF STUDY AND EXAMINATION

1. Candidate shall have to study 9 papers and one project in one year dura�on of the PG-DBJCC program.

2. All papers are compulsory.

3. The examina�on for each paper will be conducted for 100 marks of which 70 marks are for wri�en examina�on. 

The remaining 30 marks are reserved for internal assessment which will be judged on the basis of the student’s 

performance in mid-semester examina�on, presenta�ons, par�cipa�on in seminars, prepara�on of House 

newspapers and Journals and detailed report of Mock Press Conference, etc.

4. The dura�on of wri�en examina�on for each paper will be 3 hours.

5. The project report of the students will be evaluated by an internal and external examiner separately. Both will 

award marks out of 35 each. The viva-voce will be conducted jointly by the internal and external examiners who 

will jointly evaluate the student’s performance out of 30 marks.

Please note that the course is open to graduates of all disciplines with at least 50% marks aggregate in Bachelor’s 

degree in any discipline.

Admission to the PG-DBJCC course this year will solely be on the basis of a merit list prepared on the basis of the 

marks scored by applicants in the undergraduate degree. 

ADMISSION CRITERIA
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Dr. J.B Singh
Principal
SGGSCC, DU

Bhupinder Singh Parmar
PG Office Assistant

Mr. Jai Karan Singh
Managing Partner,
Parijaat Media
Ventures

Ms. Swa� Singh
Deputy Chief Manager,
The Times of India

Mr. Devesh Chandra 

Srivastava

Noted Senior Journalist,

Corporate Communica�on

Strategist and Media 

Consultant

Mr. Bhaavan Goswami

Independent Video 

Journalist and

Cinematographer

Ms. Ruchika Uniyal
Chief Copy Editor,
The Times of India

Dr. Shabani Bagai Bha�a
Doctoral Scholar FMS, DU
Freelancer BYJU
Ex- ET Now, NDTV Profit

Ms. Shweta R. Bakshi
Crea�ve Director 
Galaxy Adver�sing & Events

Ms. Rashi Kukreja
Freelancer Content 
Contributor, Momspresso
Trulymadly.com

Ms. Poonam Sharma
Ex. Assistant Professor  
DME, GGSIPU

FACULTY

 

Ms. Meenu Gupta

merce

mmerce

mmerce
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SGGSCC, DU



DBJCC aims to prepare students for the media world and 

this year served as a virtual pla�orm for the students to 

showcase their talents and achievements. Due to the 

pandemic, the classes were held online this year. The 

session commenced with the Orienta�on Programme 

held on December 18, 2020. Along with the subject 

classes, the students experienced many interac�ve 

sessions and ac�vi�es as well. An intraclass group 

discussion was organized at the online plat form. The 

students learned a lot from industrial training sessions 

where they were groomed for the corporate world and 

taught the concepts about social media, digital PR, 

business pitches, personality development etc. A PR 

campaign at virtual pla�orm enabled the students to 

learn various areas of PR such as general ongoing 

publicity tac�cs, paid adver�sing, press conference, 

press releases, annual report and speeches. During the 

session, the students a�ended a seminar on the 

topic“The Financial Ecosystem : Disrup�ons &The way 

Forward,” which provided them knowledge on the 

decentralised finance, the stock market bubble, the 

fintech revolu�on and sustainable finance. The Virtual 

Mock Talk Show Compe��on saw the maximum 

par�cipa�on. The mo�ve of organising the Virtual Mock 

Talk Compe��on was to imbibe in students anchoring 

skills,enhance their presenta�on skills and showcase 

their spontaneity. Web designing was also a part of the 

learning session for the students. The students learned 

a lot about the website development which included 

the layout, appearance and the content.The students 

successfully researched on various topics related to 

media industry as part of their mandatory research 

projects in the curriculum. Discussions were also done 

on the topics like Ad- campaigning and process of 

conduc�ng a press conference. The students were 

introduced with the documentary making where they 

were taught the three phases of produc�on- pre 

produc�on, produc�on and post produc�on. An intra 

class quiz was also conducted at the virtual pla�orm to 

update the students with day to day happenings and to 

enhance their general knowledge. In all, though this 

year being a pandemic year was quite a challenging one, 

yet students experienced a lot of prac�cal exposure and 

enthusias�cally par�cipated in all the events and 

ac�vi�es. This would surely help shape their career 

construc�vely.

PG-DBJCC 2020-21

PG-DBJCC 2019-20
The session witnessed many educa�onal and entertain-

ing events throughout the year with ac�ve par�cipa�on 

by the students. The beginning of the series of events was 

ini�ated by the formula�on of core teams of Placement 

Cell, Newsline Department, The Social Media Handlers 

and the Event Management Team. Placement cell 

established network with alumni for holding workshops, 

guest lectures and offering industry exposure via 

internships, the Newsline department prepared the PG-

DBJCC magazine combining all the happenings of the 

(9)



The students took an enthusias�c part in the Mock Press 

Conference which awarded the best team along with 

the best interjec�ng reporter, spokesperson, and 

spontaneity. There were interac�ve learning sessions of 

talk shows, news repor�ng, 

designing of the adver�sement 

c a m p a i g n s  a n d  Fa c e b o o k 

marke�ng. The students were 

ta u g ht  s o � wa re  S P S S  a n d 

InDes ign .  Moreover,  the 

l e a r n i n g  o f  d o c u m e nta r y 

m a k i n g  gave  st u d e nt s  t h e 

opportunity to think out of the 

box and create interes�ng short 

films. A series of ' Industrial 

training' sessions were also organised to make the 

students ready for the job market.

session along with some crea�ve pieces by students. 

The Social Media team managed the media cell pages, 

live over Facebook and Instagram updated on upcoming 

events with the event manage-

ment team organizing various 

compe��ons and other events 

around the year.  
The first step made towards the 

p o d i u m  wa s  t h ro u g h  t h e 

Debate Compe��on followed 

b y  wo r ks h o p s  o n  Fa s h i o n 

Journa l i sm,  Swabhav-  a 

p e rs o n a l i t y  d eve l o p m e nt 

session and a digital marke�ng workshop. There was a 

g u e st  l e c t u re  o n  N e ws  a n d  Re p o r � n g  b y  M r. 

Karunashankar Sharma- an anchor and the correspon-

dent at TV9 Bharatvarsh news channel. A visit to the 

India Ahead News Channel was also organized for the 

students for a live debate discussion. 

PG-DBJCC 2018-19

Star�ng with op�mism and enthusiasm, the academic 
year 2018-19 was packed with prac�cal learning, 

industrial exposure and tuning required knowledge. 
The year started with the thought provoking 
Orienta�on Program for students to get set for the 
course. Educa�onal visit to Doordarshan was organized 
on 24 September 2018 to help the students gain a 
perspec�ve about the founding pillar of broadcast 
journalism in India and also get an insight to its working 
process. To understand the nuances of live news 
broadcas�ng closely, a trip to NDTV Office was 
organized on 13 September 2018, for a�ending ‘We the 
People’ show moderated by Gargi Rawat. The en�re 
academic session was filled with industrial experts from 
the diverse fields of digital marke�ng, public rela�ons 
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and adver�sing to name a few, coming and sharing their 
experiences and learnings, thus building a founda�on 
for students. It included Onkar Khullar, also known as 
Digital Gandhi on social media, Simran Khosla, a fitness 
enthusiast and social media influencer, Kunal Arora and 
Jaikaran Singh, the founders of Educa�on Tree. These 

sessions were instrumental in answering the  ques�ons 
of the curious minds. The students organized a 
combined fest with PGDIM students named Madhyam 
2019. This fest included various compe��ons including 
deba�ng, ad mad, mock stock to name a few, seeing 
par�cipa�on from colleges across Delhi NCR. The event 
was organized by all the students together, thereby 
impar�ng essen�al quali�es of team building and 
leadership, crucial in the corporate world. To prepare 
the students for the industry, corporate grooming 
sessions were also organized.

(11)
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I enjoyed every bit of being a part of this pres�gious course. I went as PR intern at 
Galaxy Adver�sing and Events where I was given clients to approach and pitch clients 
for PR campaigns. I ran a successful Blogger's meet for my client Symposium Dwarka. 
Later on I was offered Job in the same agency.

Tushita Sahni
Galaxy Adver�sing and Events.

Sri Guru Gobind Singh College of Commerce was one of the most sought college and DBJCC 
was my preferred course. While I was working with Oral-B as their Marke�ng Execu�ve. I 
used to pass by this college almost everyday &  being a part of this was a dream come true. 
This course gave me a complete insight and prac�cal exposure about the Media, Marke�ng 
and public Rela�ons. I was curious about what exactly PR is and how people work in this 
field but now working as an Intern with one of the best PR firms, Value 360 
Communica�ons, I can definitely say this is my cup of tea.

achers who have been consta

It has been a truly invaluable learning experience for me to be a part of this college and to opt for 
this course. It feels great to be studying a field that genuinely interests me and makes me more 
aware and though�ul in everyday life. The skills and knowledge I have gained go far beyond the 
classroom and I'm so glad that I chose a major that could do that for me. 
The course gave me extra knowledge of the industry that I am currently working in.
Also, the professors are incredible at what they do by engaging with students, crea�ng a learning 
environment that makes the lessons understandable.

Hanisha Sahni
Grapes Digital

Lakshay Taneja

Pursuing my post-gradua�on at SGGSCC helped me add value to my skills. Words can neither 
qualify or quan�fy the faculty's contribu�on in my overall growth. Their guidance has helped us 
cope up with the pandemic and stand out in the Industry.

 
Perfect Rela�ons 
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I

Video Journalist, Media India Group
Al-Jazeera Arabic

 

This Course earned me the Pres�gious government job at EXIM Bank of India in the field of 

Corporate Communica�ons. I want to thank SGGSCC for le�ng me experiment with 

opportuni�es, while focusing on learning and development.

Kunal Gulati
Chief Manager
Corporate Communica�ons
Exim Bank of India

PG-DBJCC 2020-21

OFFICE BEARERS PG-DBJCC 2020-21
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Rapid globaliza�on and liberaliza�on accompanied with 

radical transforma�ons in informa�on technology and 

communica�ons have forced business firms to 

interna�onalize and to establish a compe��ve edge for 

their products and services. The change in the economic, 

social and poli�cal environments of economies is 

ineffaceable with geographical and temporal borders 

becoming irrelevant. Given the need to combat these 

challenges and tap the opportuni�es present in the 

contemporary world, the college is offering a Post 

Graduate Diploma in Interna�onal Marke�ng (one year, 

full �me program) affiliated to Delhi School of Economics, 

University of Delhi. The Course aims to provide managers 

with knowledge, skills and acumen to understand the 

complexi�es of interna�onal business and cope with 

cross cultural and cross market challenges.
 
The present program is interdisciplinary in nature. The 

relevance and usefulness of this course is brought out by 

its pragma�c and innova�ve combina�on of the theory 

and prac�ce of management with those of informa�on 

technology. Such an interdisciplinary perspec�ve is 

necessary for effec�ve and incisive decision making. More 

specifically the course aims at:

1. Familiarizing students with different types of 

interna�onal environments.

2. Providing them with the basic understanding of 

monetary, fiscal, trade, logis�cs and interna�onal trade 

opera�ons with regard to interna�onal exchange of 

goods.

3. Acquain�ng the students with modern concepts, 

techniques, analy�cal tools and computer skills which 

would help them to organize and manage the export 

and interna�onal marking func�ons in a more 

professional, efficient and effec�ve manner.

4.Most importantly, the programme aims to develop 

candidates suitable for entry level managerial posi�ons 

in the field of interna�onal business. 

COORDINATOR’S MESSAGE

Globaliza�on has caused our world to shrink. With the 

increasing  integra�on of the markets for products, 

services, labor, and capital worldwide, the economic, 

cultural, demographic, poli�cal, and environmental 

needs are becoming interdependent. It is also important 

to realize that both globaliza�on and liberaliza�on have 

exposed enterprises to greater compe��on and created a 

persistent need for maintaining an edge in the market.

The global economy is fueled by quickly flowing 

informa�on and swi�ly generated knowledge made 

possible by the digital and technological innova�ons. This 

flow of knowledge and informa�on has a myriad of 

applica�ons and thus present several opportuni�es to the 

manager and the entrepreneur. However, this global 

economy is also characterized by increased uncertainty, 

openness, flexibility, and choices. Hence, to tap the 

opportuni�es and tackle the challenges it is important to 

develop skills that encourage “fresh, out-of-the box 

thinking”.

Importantly, over the last decade, opportuni�es and 

forces unleashed by technology and globaliza�on have 

accelerated, ushering in the Fourth Industrial Revolu�on. 

Innova�on has created new business models, disrup�ng 
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Admission to the PGDIM course this year will solely be 

on the basis of a merit list based on marks scored by 

applicants in the undergraduate degree. 

Please note that the course is open to graduates of all 

disciplines with at least 50 percent marks in aggregate in 

Bachelor's degree.

SCHEME OF STUDY AND EXAMINATION

1.  Candidates will have to study nine papers and one  
project in one year dura�on of PGDIM Program.

2.  All papers are compulsory.

3.  The examina�on of each paper will be conducted for 

100 marks out of which 70 marks are for wri�en 
examina�on and 30 marks are reserved for internal  
assessment. The internal assessment will be judged 
on the basis of mid-term examina�on, presenta�on, 
par�cipa�on in seminars, case discussions etc.

4.  The dura�on of each wri�en examina�on will be 3 
hours.

5.  The project of the students will be evaluated by an 
internal and external examiner separately. Both will 
award marks out of 35 each. Total project will be 
evaluated for 70 marks for the content and 30 marks 
for the viva-voce.

Total Numbers of Papers: Nine Plus Project Report

Papers to be taught in the First Semester

incumbents. In fact, we are living in an era of con�nuous 

disrup�on where powerful global forces are persistently 

changing how we live and work. To remain compe��ve in 

such a globalized marketplace, it is important to 

con�nuously adapt and innovate.

PGDIM is a unique one year post graduate program that 

equips students with skills and knowledge to be more 

compe��ve and capable in this �me of rapid global 

integra�on, compounded with disrup�ve changes in 

technology, while dealing with cross cultural and cross 

market challenges. It gives an edge to students who want 

to stay one step ahead in their game. We are here to make 

sure that the learning that our students receive is effec�ve 

and not just limited to the classroom. The crisp and 

relevant curriculum is coupled with guest lectures, 

seminars and other ac�vi�es along with a mandatory 

internship that ensure that the students get a hands on 

experience in the working environment.

Papers to be taught in the Second Semester
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Ms. Shelly Verma
Assistant Professor 
Department of Economics
Sri Guru Gobind Singh College of Commerce
University of Delhi

Dr. Jappanjyot Kaur 
Assistant Professor 
Department of Commerce 
Sri Guru Gobind Singh College of Commerce
University of Delhi

Mr. Rajiv Ratan Bha�a
Execu�ve Coach and Career Counsellor
BE(DCE), MBA(FMS), PGDCA(NITIE)

Mr. Anshumali Saxena
Consultant & Corporate Trainer

Delhi

Dr. Kawal Gill 
Associate Professor 
Department Commerce 
Sri Guru Gobind Singh College of Commerce
University of Delhi

Dr. D.D. Chaturvedi 
Associate Professor 
Department Economics 
Sri Guru Gobind Singh College of Commerce
University of Delhi

2020-21 was an excep�onal year. We all adopted to new 
ways of teaching-learning. Given the pandemic the 
classes were conducted online using the Google Meet 
Pla�orm. However, we tried to carry out most of our 
ac�vi�es including special lectures with industry stalwarts 
and alumni as well as workshops. 

To inspire and impart professional knowledge to our 
students, we invite guests from the corporate sector to 
share their exper�se and ideas. Industry insights are 
always a big hit and over the past years we have 
accumulated an amazing pool of wisdom. We were glad to 
have Captain Sarabjit Butalia, Head of Academics at Asia 
Mari�me and Technological College, Thailand, take a 
virtual session this academic term with our students. The 
discussion focused on the complexi�es of interna�onal 
logis�cs especially in the backdrop of the recent incident 
of the container carrier Ever Given ge�ng stuck in the 
Suez Canal for six days and the subsequent impact on 
global trade. The session with the Nau�cal Ins�tute 
nominee at Interna�onal Mari�me Organisa�on was 
enriching with key aspects of supply and demand, 
government policies- exis�ng legisla�on, poli�cal 

scenario, mari�me security and belt road ini�a�ve being 
discussed in the context of contemporary interna�onal 
logis�cs opera�ons.  

Research is an important component of marke�ng. In this 
context it is important that our students gain appropriate 
knowledge and exper�se required in in both gathering 
and interpre�ng the data used in marke�ng research. 
Hence to equip the students with these per�nent tools 
two virtual-hands-on workshops were organised with 
experts in the field. The first of the workshops �tled 
“Anova and Factor Analysis using SPSS” introduced the 
students to the sta�s�cal so�ware SPSS and introduced 
the nuances of undertaking factor analysis, a technique 
frequently used in marke�ng. Dr. Prabhat Mi�al, 
Associate Professor, Satyawa� College, was the resource 
person for this workshop conducted in May, 2021. 
Subsequently, another workshop �tled “Ge�ng Started 
with R” was organised in June, 2021 with Ms. Arushi 
Malhotra, a data scien�st working with ALQIMI as the 
resource person. She took up a case study using a Kaggle 
dataset to introduce the techniques of conduc�ng data 
analysis in R based incorpora�ng various sta�s�cal and 

PGDIM 2020-21
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graphical tools. 

We also tap and rely heavily on our rich pool of alumni to 
d e s c r i b e  t h e i r  ex p e r i e n c e s  a n d  m e n t o r  o u r 
students.Networking and interac�ng are important buzz 
words in today's corporate world. We believe in staying in 
touch and organize guest lectures and other interac�ve 
events with our experienced alumni on a con�nuous and 
regular basis. This provides the students with a pla�orm 
to understand contemporary trends and prac�ces being 

followed in the industry. Ms. Ashita Modi of the Batch of 
2016, Founder and Brand Consultant, The Intelligible 
Works, shared her marke�ng knowledge and experiences 
gained over the past few years. Having worked with 
leading firms in the travel, adver�sing, ed-tech, ITeS, 
entertainment, retail, coaching, and health sector, her 
session provided valuable takeaways in designing and 
developing marke�ng strategies targeted at different sets 
of consumers. 

PGDIM 2019-20
The first of the guest sessions in the academic year 2019-
20 was organized with Ms.Indu Sabharwal a global 
marke�ng, sales and business transforma�on leader-

innovator associated with renowned conglomerate- 
Kingdom of Dreams. Her discussion on "Global Sales 
Success  Enhancements  with  Smart  Marke�ng 
Automa�ons" gave important insights to the students on 

the importance of customer rela�onships and developing 
these rela�onships through online content and social 
media.
Guest sessions were also organized with PGDIM alumni- 
Nancy Juneja,  Varun Kapoor,  Anurag Vishwas 
Markan,Bhavya Kukreja (Hospitality) and Mr. Anurag 
Rastogi (IT Services)and Ashita Modi to acquaint the 
students with current industry prac�ces.
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A Digital Marke�ng Workshop on February 15, 2020, was 
organized for both the PG Departments with Mr. Prerit 
Kohli, an alumnus of IIM, Indore and NSIT with experience 
in analy�cs and marke�ng. The informa�ve session 
helped the students gain important insights related to 
search engine op�miza�on and adver�sing, google 
analy�cs interface, referral marke�ng, social media 
strategy, programma�c marke�ng and conversa�on 
op�misa�on and analy�cs.
 Another Workshop "Using SPSS for Analysis and 
Research" with Dr. Prabhat Mi�al. Associate Professor, 
Satyawa� College was also held in February, 2020. The aim 
of the Workshop was to acquaint students with the 
Sta�s�cal so�ware SPSS and its applica�on in data 
analy�cs and marke�ng research. 
PGDIM organised Maadhyam'20 on March 5, 2020, with 
enthralling events such as "Ad Shoot”, "BFF Test" and 
"MIC-ON"-an open mic event with sublime speakers, 
singers, poets, storytellers, judged by Mr Ahmad Faraz, a 

Youtube Content Head at FNP Media Ltd and a great 
storyteller and  Ms. Aastha Khanna, an alumna of SGGSCC, 
a law student by mind, a writer by heart and social worker 
by responsibility. 

PGDIM 2018-19

Dr. Jamie Bailey a 
m a r k e � n g 
a c a d e m i c  a n d 
higher educa�on 

professional with extensive experience of establishing 
and managing interna�onal partnerships from University 
of Wollongong, Australia took a guest session �tled 
“Digital Marke�ng Strategy- Importance of Before and 
Afer”. He familiarized the students on the concepts of 
digital marke�ng strategy, its importance, internal and 
external research involved in digital marke�ng strategy 

In the year 2018-19 PGDIM students were exposed to 
several interes�ng talks, workshops and events. Gaurav 
Vashist- a research scholar, management, professional 
and a new age entrepreneur guided the students on the 

recent industry demands 
and the set of skills and 
t h e  e s s e n � a l  s t e p s 
required to be “industry 
ready”. 
Prof. S.C. Kapoor, involved 
in providing consul�ng in 

major  management areas of  Human Resource 
Development and Industrial Rela�ons and presently 
associated with JIMS, Rohini conducted a semi-
managerial workshop teaching the students the nuances 
of smart work and team building.
Onkar Khullar, author and blogger, philosopher, TEDx 
speaker, social entrepreneur, story teller and ar�st gave a 
Seminar on crea�vity using music as a key component. 
Hiskey focus was on viral content crea�on. The extremely 

interac�ve session 
f o c u s e d  o n 
unconven�onal 
techniques used 
for marke�ng.
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design, budget and analysis important for designing 
effec�ve strategies.
Both the PG Departments jointly organized Maadhyam on 
15th February, 2019.
The Guest of Honour was City da Gabru- RJ Yuvi, Radio City 

91.1 F.M. Several events were organized under the 
umbrella of Maadhyam- Tark-E-Vivad, the deba�ng 
compe��on,  Open Mic,  the stand-up comedy 
compe��on, X Factor, talent hunt, Nukkad, street play 
compe��on, Mock Stock and Ad-Mad which witnessed 

We at SGGSCC, a�empt to understand the quality, skills 
and talent needed by the Industry and students are 
trained to meet the challenges in the ever-changing 
environment. It has been a constant endeavor at SGGSCC 
to translate best inputs into superior outputs. Training 
and Placement Cell is an integral part of the PG-
Department, it not only facilitates on campus recruitment 
but also provides students, exclusive corporate-grooming 

opportuni�es. our constant endeavor is to provide 
enriching educa�on and prac�cal training to these young 
aspirants with a view to channelize their youthful energy 
into meaningful professional pursuits. The placement cell 
believes in life-long associa�on with its students. Efforts 
have always been made to suit the requirements of our 
students looking for jobs as Research Analysts, Marke�ng 
Profiles, Sales Profiles and many other Execu�ve Profiles.

INTERNSHIPS AND PLACEMENTS
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Without cra�smanship, inspira�on is a mere reed shaken in the wind". PGDIM has been 

one of those turning points, we look for the whole of our life. This course has been a 

carefully cra�ed and curated set of experiences that is not less than any blessing to me. 

The wonderful and inspira�onal people I met, the incredible amount of knowledge I 

gained, and the situa�ons I was exposed to were all elements of the perfect storm. 

Keeping a revolu�onary a�tude of hard work will inevitably pay off, and I encourage 

anyone considering changing their life to take this plunge in PGDIM. Thanks to the 

SGGSCC, I was able to experience senior responsibili�es and roles —indeed start an 

en�rely new career in Adver�sing.

Brand Manager
Sahejpreet Singh Kohli (PGDIM Batch 2020)

I am glad to share that I have had the opportunity to associate myself as a proud alumnus 

of Post Graduate Diploma in Interna�onal Marke�ng, offered by Sri Guru Gobind Singh 

College of Commerce, University of Delhi. 
The curriculum for the course is intense and rigorous which equips students to imagine 

and prepare for the business and corporate world. The beauty of the program lies in its 

structure and conduct. Being an alumnus, of the 2020-2021 e-batch, I found that a 

smooth transi�on and accommoda�on of changes were acknowledged. The faculty and 

Staff always provided support and were there to hold their student's hands during these 

difficult �mes. 
The pandemic has rocked the world as havoc and spared none. These �mes were painful 

and stressful for each one of us which in turn had helped the students and professors 

share a special bond and connect in the best possible ways. It was the invisible enemy that helped PGDIM 20-21 

contributors to emerging stronger, smarter and be�er. 
For making friends and maintaining connec�ons, social media, college events and zoom meets came in handy. Indeed, 

the pandemic was a bummer for not being able to meet people in person, but lifelong connec�ons werewere s�ll 

established by the grace of this course.

Rushali Kapoor (PGDIM Batch of 2021)
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PGDIM 2020-21
PGDIM 2019-20

AADIT KHARBANDA AKASH GOYAL ANNIE MUNJAL ARPAN JAIN AVISHI GUPTA 

VAIBHAV LAKHOTIA  DIKSHA  GRACE KHARBANDA  HARNOOR SINGH  

JAINEET KAUR  VIBHA SHARMA  JASLEEN KAUR  JASLEEN SINGH NAGPAL  JASMINE ARORA  

JATIN  KAAMIL CHOPRA  MANVEEN  MUSKAN JAIN  NAMAN CHAWLA  

NIHARIKA  MEDHAVI  PRACHI SATIJA  PRAGYA VERMA  RUSHALI KAPOOR  

SANSKRITI  SARANSH  KARANJIT SINGH VIG  SHRIYA GUPTA  UMESH GUPTA  

MANDEEP SINGH
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PGDIM GLIMPSES 2018-19 & 2019-20
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Dr. Harpreet Singh
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